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2014: Coup or Revolution?

By Mstyslav Chernov/Unframe/http://www.unframe.com/ https://commons.wikimedia.org/w/index.php?curid=31307276
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By Kremlin.ru, https://commons.wikimedia.org/w/index.php?curid=7428086
Viktor Yanukovych with Vladimir Putin




Narratives in Information Warfare

PREPARING TO FIGHT AGAINST, WITH, AND THROUGH NARRATIVES
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ith the advancements in technology today the speed of information flow has never

been faster. The general public has become increasingly aware of the impact of how
information is received and interpreted, through media and information campaigns. Recent
world events have demonstrated how a narrative can be weaponized.

Understanding how narratives are created and how they influence behavior is just one
discussion topic for this panel. We need to understand how best to train our warfighters to
win in this new and complex battlefield: the information environment.

The Chairman of the Joint Chiefs of Staff has established Information as a new joint func-
tion in military doctrine (in addition to Command & Control, Intelligence, Fires, Movement
& Maneuver, Protection, Sustainment), taking action to provide strategic guidance in the
employment of Information.

To explore how we can better provide our warfighters with the means to understand, train,
and win in this new, complex battlefield, this panel seeks to bring together:

® The science of how our warfighters and adversaries create and respond to narratives,

® Current initiatives within the Department of Defense to conduct operations in the Infor-

mation Environment, and

® Technology and Industry insight on understanding and employing narratives.
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Operations Studies
Better tools to detect and

neutralize false narrative
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“We received over 400,000 pre-internet regulation comments from the
same mailing address in Russia,” read a statement regarding Kao’s report
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“After weeks of investigation
later, the mystery of the
American Kale Association
still plagued me.”
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Winning Hearts and Minds with Machine Learning g PTANJO.ai

Historic Beliefs/Sentiment Iceberg
Trajectory lettuce is fine

Projected
Trajectory

Guide target through belief system journey
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Gwyneth Paltrow's Message-Influenced

rice with kale | i
Healthy vegetarian Trajectory

recipes - Red Online

Additional messages
move them closer to

| being captured by the
# gravitational pull of the
desired ideas

| demand message
massaged kale “This

...Iis not telling lies, but rather selecting the truth you require and
with a neutral

giving it, mixed up with some truths the audience wants to hear.”
(Daugherty 1958a: 39)

carbon footprint




RESPONSE
CHALLENGC

N PS T OT e

vt [ it W svoes [ et [ vt

W Useinfivencer W Useinfivencer B Useinuencer I Useinfiusncer I Use influsncer

Reset!! RunSimulation [THSUEET




Recent RS RFI

PILOT IRS- Request for Information (RFI1) 2032H5-20-N-00012
Internal Revenue Service (IRS), Enterprise Systems Testing (EST)

Synthetic Data Initiative
1.0 High-Level Summary

This RFl is part of the Pilot IRS Program. Internal Revenue Service (IRS), Office of the Procurement
Executive is requesting information about innovative, enterprise-wide Artificial Intelligence (Al) or
simulation engine systems that will allow developers and testers to generate, manage and control
synthetic taxdata. We are primary interested in: 1) an interactive prototype that simulates real- life
events (similar to those that drive popular video games like ‘The Sims’) when its populated with
statistical data about United States (US) household incomes and family sizes to create, track and
generate output triggers for tax-related events; 2) a report/listing detailing the use of Aland/or non-Al
Based data modeling and prototyping tools used in industry/government to simulate individual and
household activities with tax impacts to drive an expanded synthetic data generation approach: and 3)
a rough estimate of how much these tools would cost relative to their return on investment (ROI).
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Human Progress

2017 Machines Learn to Lie?
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Computers That Crush Humans at Games Might Have Met Their
Match: ‘StarCraft’

Artificial intelligence has conquered complex games, but to win this one, machines need to figure out how to lie
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SEOUL—Huma has fallen to artificial intelligence in checkers, chess, and, last month, g 4

Go, the complex ancient Chinese board game. T e
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Waterloo on the pixelated battlefields of the computer strategy game StarCraft rstto bet.

for Artificial Intelligence

Akey reason: Unlike machines, humans are good at lying.
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The problem with surveys
and focus groups

NEW YORK TIMES BESTSELLER

EVERYBODY

LIES

BIG DATA, NEW DATA,
AND WHAT THE INTERNET
CAN TELL US ABOUT WHO
WE REALLY ARE

SETH STEPHENS-DAVIDOWITZ

FOREWORD BY STEVEN PINKER
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Digital Transformation Contract

S807 Million
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The Factory of the Future

Capital Triumphs over Labor




Project: Wise

S20 Million
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Suggested Reading

Before it's too late
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